
Salón Gourmets celebrates its 40th anniversary from 26 to 29 April 2027 

Madrid will once again become the meeting point for quality products in 

April 2027. Salón Gourmets by Grupo Gourmets celebrates its 40th anniversary 

from 26 to 29 April at IFEMA Madrid. 

The Gourmet Universe returns to Madrid 

Gastronomy is no longer understood solely from the kitchen. Around the 

product, an ecosystem has developed that includes agriculture, the food 

industry, distribution, hospitality, catering, tourism, communication and 

international trade. 

Salón Gourmets by Grupo Gourmets has witnessed that transformation and, 

in many cases, has also been a stage where products and trends were 

presented that later reached the market. 

Four decades of product, talent and business 

Salón Gourmets by Grupo Gourmets brings together producers, distributors, 

buyers, Horeca professionals, restaurateurs, chefs, media and national and 

international prescribers, who will meet again in Madrid. 

In its halls, traditional products and new creations coexist, as do small 

companies and major brands, designations of origin and young projects 

seeking to carve out a place in national and international markets. 

The result is a particularly broad showcase of the agri-food and gastronomic 

sector, but also a place where business is done and trends are discovered. 

The 39th edition, held in 2026, brought together 1,993 exhibitors, more than 

55,000 products and more than 1,500 novelties, in addition to exceeding 

1,000 activities. More than 110,000 professionals visited the fair, which 

occupied more than 66,000 m² and generated a business volume of over 250 

million euros, according to data provided by the organisation. 

From traditional product to new trends 

One of the keys to Salón Gourmets has been keeping an open window both 

to tradition and to innovation. 

Products that represent territories, native varieties and traditional production 

methods share space with new brands, new formats and proposals aimed at 

a consumer increasingly interested in origin, quality and differentiation. 

Competitions, championships and tastings have also become some of the 

main protagonists of each edition. Among them, GourmetQuesos stands out 

as one of the major specialised events on the Spanish cheese calendar, 
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alongside the numerous activities that allow products and professionals to be 

discovered. 

An increasingly international window 

The international character of Salón Gourmets has also grown over the years. 

The presence of invited countries and regions, international buyers and 

professionals from different markets turns Madrid, for four days, into a 

connection point between Spanish producers and foreign markets. 

The Hosted Buyers programme, together with initiatives designed to facilitate 

professional meetings, reinforces precisely that commercial dimension. 

For many companies, especially producers and brands seeking new markets, 

the fair represents an opportunity to present their products directly to 

distributors, buyers and specialised professionals. 
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Salón Gourmets is the prestigious professional fair dedicated to high-quality 

food and beverages, held consecutively for 36 years and continuing to grow 

in size. It is the event most visited by national and international professionals in 

the gastronomic sector, including restaurants, hotels, distributors, catering 

companies and specialised wholesalers and retailers. It is a true global event 

that celebrates the best of the gastronomic world. 
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